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Enhancing General Infrastructure

Access to Finance

Developing Capital Markets

Improving Digital Infrastructure

Improving the Regulatory Environment

Ranked by Priority
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Policies to Improve Industrial & Labour Relations

Ease of Regulatory Processes

Investor Protection

Incentives for Investments

Special Economic Zones

Ranked by Priority
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Inclusive Employment and Income Opportunities for all Basotho

Improving Rights, Social Protection and Social Security at Work

Improving Governance of the Labour Market

Ranked by Priority
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Poverty

Public Health

Inequality

Ranked by Priority
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https://www.imf.org/en/News/Articles/2019/07/03/pr19266-imf-executive-board-concludes-2019-article-iv-consultation-with-oman
https://www.worldbank.org/en/news/feature/2014/07/10/how-tanzania-plans-to-achieve-big-reforms-now-in-education
https://www.worldbank.org/en/country/malaysia/publication/driving-performance-from-the-center-malaysias-experience-with-pemandu
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